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About This Report 

 

The Board of Directors of the Company and all its directors guarantee that, 

this report does not contain any false information, misleading statement or 

material omission, and severally and jointly accept responsibility for the 

truthfulness, accuracy and completeness of the contents of this report. 

 

Dear stakeholders, this ñCorporate Social Responsibility Report of Shanghai 

M&G Stationery Inc. for the Year of 2020ò (CSR report) is the third of its kind issued 

to the public by M&G Stationery. This report aims to truthfully present the CSR 

development and practice of the Company and reveal to our shareholders, employees, 

government agencies, customers and consumers, partners, local communities and other 

stakeholders of the Companyôs CSR activities. 

Reporting Period: From 1 January 2020 to 31 December 2020 

Reporting Cycle: Reported annually 

Scope of Reporting: 

This report covers Shanghai M&G Stationery Inc. and its subsidiaries. For the 

convenience of expression, they are referred to as ñM&G Stationeryò, ñM&Gò, ñthe 

Companyò, ñweò or ñusò, etc. herein. 

Basis of Preparation 

This report is prepared in accordance with the Guidelines to Report Sustainability 

(GRL-Standards) of Global Reporting Initiative (GRI) and Guidelines on Corporate 

Social Responsibility Reporting for Chinese Enterprises (CASS-CSR 4.0) by Chinese 

Academy of Social Sciences. 

Access to the Report 

The report is prepared and published in simplified Chinese, and is available in both 

hard copy and electronic versions. The latter may be downloaded from the website of 

Shanghai Stock Exchange (http://www.sse.com.cn). 

Report Assurance 



III 

The report was approved by the fifth meeting of the fifth session of the Board of 

Directors and the fourth meeting of the fifth session of the Board of Supervisors held 

on 26 March 2021. 
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This English version is converted from the Chinese version. 

In case of any discrepancy between the Chinese version and the English version, 

the Chinese version shall prevail. 
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I. Company Profile 

(I) Overview 

Shanghai M&G Stationery is a comprehensive stationery supplier and an office 

supplies service provider. The Company integrates the value of creativity into its 

products and service advantages, advocates fashionable stationery lifestyle, and 

provides solutions for study and work. Its traditional core businesses include designing, 

developing, manufacturing and selling writing instruments, student stationery, office 

supplies and other products under   brands, and it also develops the e-

commerce M&G Technologies; its new businesses mainly comprise of own-operated 

retail storesðJiumu Store and M&G Life, and direct office service platformðM&G 

Colipu. 

 

Our mission: Make study and work more joyful and effective 

Our values: Sincerity, collaboration, focus, win-win, and consumer centric 

Our vision: Become a "world-class M&G" 
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M&G Stationery covers more than 80,000 retail stationery shops nationwide and 

has 441 own-operated retail stores including M&G Life and Jiumu Store. The Company 

launches thousands of new products every year based on the market demand. Our 

products are exported to more than 50 countries and regions and we have partners are 

all over the world. The Company has maintained double-digit growth in the past decade. 

Its total revenue reached RMB13.14 billion in 2020, increasing 18% year-on-year. 

Headquartered in Shanghai, China, the Company operates an industrial park that 

covers an area of 350 mu. The park is the home of China Writing Instrument Industrial 

Base, China Writing Instrument Center, National Industrial Design Center, and China 

Key Laboratory of Light Industry and Writing Instrument Engineering Technology. In 

2019, M&G Stationery Laboratory was accredited by China National Accreditation 

Service for Conformity Assessment (CNAS), with its testing capabilities meeting 

global standard. 

The Company invests more than RMB100 million in the design and development 

of product and technology every year. New products on the production line can be 

available in all retail shops across the country in only 7 days. Currently, the Company 

has more than 700 patents. M&G Stationery was awarded well recognized industrial 

design awards such as the Gold Ideas Medal and Red Star Medal. In 2020, the 

Company's anti-breakage automatic pencil won the American IDEA Design Award. The 

Company won four major international industrial design awards (German Red Dot 

Award, German iF Award, Japanese G-Mark Award, and American IDEA Award).  

As a domestic brand favored by Chinese consumers, M&G Stationery is 
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pioneering a path of innovation in Chinese stationery from stationery products towards 

those with more cultural and creative elements, transforming from ñMade in Chinaò to 

ñCreated in Chinaò, leaping from local brand to international brand, and becoming 

"world-class M&G". 

(II) Development History 

 

 

 

 

 

 

2020 
Brought Israeli design brand-Peleg Design to attend CIIE, announced establishment 

of Israel office of its global design center; 

2019 
M&G Stationery acquired Shanghai Axus as its subsidiary;  

Brought Italian painting brand-CARIOCA to attend CIIE; 

2017 

Explored new retail in the industry and started the strategic transformation of ñtaking 

brand as the core and transforming from stationery to cultural and creative life"; 

M&G Colipu successfully acquired Office Depot (China); 

2015 
M&G Stationery officially listed on the Shanghai Stock Exchange A shares (stock code: 

603899); 

2013 Qingcun Industrial Park was completed and the largest three-dimensional warehouse 

in the stationery industry in China was put into use; 

2008 

The first ñfranchise chain" project was launched in the stationery industry. At the same 

time, the Guangming Park was completed, and China Writing Instrument Center and 

China Writing Instrument Industrial Base were established, establishing the Company's 

leading position in the stationery industry; 










































































